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COGNOSCERE EST MUTARE

INTERNATIONAL SCIENTIFIC CONFERENCE

“DEVELOPMENT, COMPETITIVENESS AND INEQUALITY IN EU AND WESTERN
BALKANS”

Institute of Economic Sciences, Zmaj Jovina 12,
26th November, 2015.

PROGRAMME

TIME CONTENT

9:30-10:00 Registration of participants

10:00 - 10:30 | Introduction and Annual Prize Awards - Room Al
¢ Jovan Zubovi¢ - Director, Institute of Economic Sciences, Belgrade

* Lukrecija DPeri - State Secretary, Ministry of Trade, Tourism and
Telecommunication of the Republic of Serbia

¢ Aleksandar Grubor - Vice Dean, Faculty of Economics, University of Novi
Sad

* Dubravka Jurlina Alibegovi¢ - Director, The Institute of Economics
Zagreb

« Sandra Svaljek - The Institute of Economics Zagreb, presentation of the
SEE-6 REGIONAL ECONOMIC OUTLOOK

10:30-11:30 | Plenary Session - Room A1l

Moderator: Sasa Popovi¢, Faculty of Economics, University of Podgorica

¢ Edvard Jakopin - Deputy Minister of the Economy of the Republic of
Serbia - REGIONAL INEQUALITIES IN SERBIA IN THE CONTEXT OF
STRUCTURAL REFORMS

¢ Nermin Oruc - Impaq International - TRANSITION FROM EDUCATION
TO INFORMAL EMPLOYMENT IN BIH: CAUSES AND CONSEQUENCES

e Mirjana Radovi¢ Markovi¢ - Institute of Economic Sciences -
WORKPLACE INEQUALITIES AND INCLUSION OF MARGINALISED
GROUPS
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11:30-12:00 Coffee Break
12:00 -13:00 | SESSIONI - Room S1 (First floor)
Moderator: Marko Malovi¢, Institute of Economic Sciences, Belgrade
¢ Lena MaleSevi¢-Perovié, Silvia Golem, Maja Mihaljevi¢ Kosor - THE
IMPACT OF GOVERNMENT EDUCATION EXPENDITURES ON GROWTH IN
EU28 - ARE THERE SPATIAL SPILLOVERS?
¢ William Bartlett - HOW EDUCATION SYSTEMS REINFORCE INEQUALITY IN
THE WESTERN BALKANS
¢ Marina Alavantija, Karolina Ilieska - E - MARKETING STRATEGY AS A
FACTOR FOR DEVELOPMENT AND COMPETITIVENESS OF THE COMPANIES
IN THE COUNTRIES FROM WESTERN BALKANS
* Iskra Stancheva-Gigov, Darko BeZanoski - INNOVATIVE PERFORMANCE IN
WESTERN BALKANS AND ENCOURAGING FUTURE INNOVATION
¢ Klimentina Poposka, Elena Mihajloska - BARRIERS FOR START-UPS IN THE
EU: LESSONS FOR WESTERN BALKANS
¢ Silvia Golem, Geoffrey Pugh, Lena MaleSevi¢-Perovi¢ - THE
DETERMINANTS OF THE SIZE OF GOVERNMENT IN DEVELOPED MARKET
ECONOMIES
13:00 - 14:00 Lunch
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14:00 - 15:00

SESSION II - Room S1 (First floor)

Moderator: Jelena Minovi¢, Institute of Economic Sciences, Belgrade

Milenko Popovi¢, Darko Lazarov, Mirjana Cizmovi¢, Aleksandar Konatar
- COUNTRY’S GLOBAL CONNECTIONS AND ITS IMPACT ON ECONOMIC
GROWTH - CASE OF CEE COUNTRIES

Danijela Despotovi¢, VIladimir Nedi¢, Dusan Cvetanovi¢ -
COMPETITIVENESS AND INEQUALITY IN CEFTA AND SELECTED EU
COUNTRIES

Ruzica Kova¢ Zniderdi¢, DraZzen Mari¢ - THE ROLE OF NATIONAL
BRANDING OF THE REPUBLIC OF SERBIA IN THE GROWTH OF
COMPETITIVENESS - POSSIBLE AVENUES OF THINKING AND ACTING

Gordana Milovanovi¢ - COMPETITION, INCOME INEQUALITY IN EU AND
WESTERN BALKANS

Radmila Grozdani¢, Mirjana Radovi¢-Markovi¢, Dejan Vukosavljevi¢,
Danijela Vukosavljevi¢ - POVERTY REDUCTION BY FINANCIAL INCLUSION
OF WOMEN - EVIDENCE FROM SERBIA

Aleksandar Grubor, Nikola Mili¢evi¢ - THE ANALYSIS OF RETAIL OUT-OF-
STOCKS - EMPIRICAL EVIDENCE FROM SERBIA, BOSNIA AND HERZEGOVINA
AND MONTENEGRO

Nenad Doki¢, Ines Poki¢ - DETERMINING TARGET AUDITORIUM FOR
SERBIAN INTERNAL NATIONAL BRANDING

15:00 - 15:15

Coffee Break
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15:15-16:15

SESSION III - Room S1 (First floor)

Moderator: Zvonko Brnjas, Institute of Economic Sciences, Belgrade

Kosovka Ognjenovi¢ - FACTORS INFLUENCING THE GENDER PAY GAP: THE
EU AND THE WESTERN BALKAN COUNTRIES

Zvonko Brnjas, Vukica Vuli¢evi¢ - IMPORTANCE AND ROLE OF FAST
GROWING COMPANIES - GAZELLES IN MODERN ECONOMIES

Aleksandra Bradi¢ - Martinovié - E-PROCUREMENT PERFORMANCE
INDICATORS - A STEP TOWARDS EU

Ivana Domazet - IMPROVING COMPETITIVENESS THROUGH NATIONAL
BRANDING

Natasa Pavlovié¢, Nevena Curéié¢ - INTERNAL MARKETING AS AN EFFECTIVE
STRATEGY FOR IMPROVEMENT OF HUMAN RESOURCES’ QUALITY: CASE
STUDY OF TOURISM SME’S

Natalija Mi¢unovi¢ - DEVELOPMENT, KNOWLEDGE AND INFLUENCE

Slobodan Radonji¢, Dusko BodroZza - SELECTIVE TAX COLLECTION AS A
MEAN FOR MALVERSATION OF THE FLOW OF CAPITAL

Dejana Pavlovi¢, Isidora Ljumovi¢ - BUSINESS ENVIRONMENT AND
WOMEN ENTREPRENEURS: FACTS AND TRENDS IN SERBIA

Slavica Stevanovi¢, Grozdana Belopavlovi¢, Marija Lazarevi¢-Moravcevic
- SECTORAL INEQUALITY ANALYSIS OF FINANCIAL PERFORMANCES OF
SERBIAN ECONOMY

THE END




